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Battle for consumers looms with
start of second telephone network_

WITH the formal estabhsh-
ment of China’s second tele-
phone network last week, it
will perhaps not be too, lon
before China United Tele-
communications . Corp
(Unicom) and the Ministry -
of Posts and Telecommuni-
cations (MPT) get involved
in a massive advertising. -
war, the likes. of which has
yet to be seen in China. |

The stakes in the telecom
war are extremely high, with_
massive capital investment"
required to upgrade net-
works and huge profits to be
made for the company
which can attract. the most
customers, -

For Unicom to. be suc- -

cessful, it will not only have |
"to provxde new capacrty for..-
new customers, it will also
-havé to lure existing MPT
customers away with prom-"
ises -of lower long distince
prices and better service."’ .

With China’s advernsmg
industry becoming far more -

sophisticated and inventive .
and with the experience of

"AT&T and MCP’s long run-
ning battle in the Umted
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:electronics - ‘industry, -pOwWE

States to draw on, the con-
.test between Unicom. and . portedly meeting with stiff
-opposition from the regional
" telephonie companies, who
have already gained a large . -
degree of -autonomy from
Beijing and are reluctant to
' be reined in by &' new DGT :

MPT could become quite
explosive. o
* Who knows, there might -
- oneday even bea giant elec-
tronic billboard on top of the
Ministry .ofElectronics In-
-dustry building in central :
Beijing_proclaiming* ‘How’
- much China is’ savmg with -
Unicom.” * i
But MPT and Unicom
will not only have to con-
vince their end-users ‘that
" their service is the best, they -
will also have to win over.:

-phone‘companies, which'op--
erate the local networks. ..
- MPT has been drawmg

“upplans to subsume the 38"

regional companies into a -

However, the move is ré-

corporatron

. 'Several regronal te]e—-
“"phone companies, most no-"".:
that the regional companie

" tably Guangdong ‘Telecom,

have already told MPT that -

since they have invested
miltions of dollars of their

own' money ' in-upgrading’
:and improving: their net-
./China’s.38: regronal tele-, uworks, the ministry has no.”
right to dictate policies orin-.. .
.. terferein therr mtemal oper- -

auons P

‘Directorship General' of - regional companies-and has

- Telecommunications (DGT), :

as a means of preventing the -
regional - compames from™
doing busmess i with
Unicom. Ot

‘been-lobbying the State.
~'Council to allow it access to

exrstmg local linies.: .
And since Unicom is

eomposed of three of - the :

-. * and railways, and is backe;
“by 16 big’ Chinese corpora

‘will be heard,at the high
“-levels of govemment

“ment circles as’ “litth
-brother™,;
» much say in‘national- eco
“‘Alomicpolicy and will proba
" bly have to dowhat it is told

‘Needless to° say, Umcom i
“is not thrilled at the prospect
corporation headed by:its - of being’ excluded from the’

i not an unreahstrc goal

most powerful ministries i

tions, it has.a voice whicl

MPT, known in govem

does not’ ‘hav,

It seems likely, therefore

will ‘have'a chorce of lon
d1stance compames wrt
whlch to do business.

‘It remains: to’ be see

-which company can- offer :

the most attractive deal.
: Unicom, ‘which plans to

invest.nearly..100. “billion..".
- yuan (about HK$89 brlhon)
“over the next five!yéars,
hopes to have cornered 10, g
“per cent of the long. dlstance
- market’ and 30, per cent. of
*the mobile phone market by, :
 the year 2000, ;
Given. Umcom 'S re- 8

sources and power, this is-
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